
How to Talk About 
Fraud & Build Support 
for the Public Good.



1. In our country’s history, some have long contested who are 
“deserving” and “undeserving” of public goods and services to 
undermine role of government and program funding. 

2. The Right runs narrative tests on fraud in Minnesota

3. Real fraud occurs in Minnesota. People are pissed and concerned. 

4. Trump and MAGA  go full tilt weaponizing real fraud to justify cuts 
and power grabs.

Grounding → A Very Abridged Account of Fraud 





Grounding → The Narrative Landscape So Far

1. Don’t talk about it 

2. Try to Out-Crackdown Republicans



● Acknowledge fraud
● Validate and redirect people’s anger about fraud
● Avoid trying to “out-crackdown on fraud”
● Name political motivations behind concerted anti-fraud narratives
● Lead with support for the public good, e.g., what we are protecting. 

Recommendations
General Tips



Research Deeper Dive 



Research Deeper Dive → Design
● Our research sought to identify the most effective message for countering the dominant right-wing 

narrative against social service programs while building support for public programs and services. 
In the main message test, respondents were divided into two groups. 

● The first group heard the right-wing message followed by a “status quo” (a.k.a. Tough on Fraud 
Message)  counter-message around holding people who commit fraud accountable. 

● The second group heard the same right-wing message followed by a counter-message (“Exploit,” 
a.k.a. Our Message) that calls for accountability, asserts that politicians want to exploit this scandal 
in order togut programs they have long sought to defund, and affirms the benefits of public 
programs and services that help people. 

● After the messages, respondents were then asked about their willingness to take action in support 
of public programs, the importance they place in public programs, and re-asked a question on 
whether it is more important to ensure people access the public programs and services they need 
or prevent waste, fraud, and abuse of programs and services. 



Research Deeper Dive → Results

● Attempts to simply redirect attention to a different issue, such as billionaires who avoid paying 
what they owe in taxes, does not address voters' underlying concerns.

● Any successful message must begin by acknowledging wrongdoing, committing to accountability, 
and assuring voters that similar abuses will not happen again.

● From the standpoint of trying to counter racialized narratives that seek to erode support in public 
services, “Exploit” is the stronger message.

● This message combines a clear commitment to accountability with an affirmative defense of public 
services. It is more successful at moving skeptical and persuadable voters toward prioritizing the 
protection of public programs while simultaneously rebutting attacks on them.



Research Deeper Dive → Results

● The “neighbors” message resonates strongly with core audiences.

● This message asserts the shared Minnesotan value of caring for our neighbors and roots it in the 
experience of coming together during Operation Metro Surge.

● It has an effective call to action in appealing to the same spirit again to protect essential services, 
and the people who need them, from politicians trying to exploit the fraud scandal.















Recommendations → Example Message


